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Level
I ApVANCED STUDIES (DEMOCRACY AND CONFLICT)
ADVANCED STUDIES (INTERNATIONAL HUMAN RIGHTS)
- ADVANCED STUDIES (GLOBAL MIGRATION AND KOREANS IN JAPAN)
rm i;égiafARCV’\ll‘T\évggNgiGRADUATE } ENCHIELOE THIED ADVANCED STUDIES (CULTURES AND SOCIETIES OF ASIA)
ETHICS OF MASS COMMUNICATION 2
ADVANCED STUDIES (INTERNATIONAL ORGANIZATION B)
bﬁ ADVANCED SEMINAR IN SOCIOLOGY ETHICS OF MASS COMMUNICATION 1
g:; SPECIAL TOPICS IN SOCIOLOGY 1: SOCIOLOGICAL THEORY 1 GENERAL MANAGEMENT IN ACTION MODERN HISTORY OF THE MIDDLE
INTRODUCTION TO GENDER STUDIES SOCIOLOGICAL THEORY 2 CHALLENGING FRONTLINE ISSUES IN EASTB
SPECIAL TOPICS IN SOCIOLOGY 2: GLOBAL BUSINESS CONTEMPORARY SOCIETIES OF THE
RACE AND ETHNICITY IN REPORTING IN ENGLISH 3 MIDDLE EAST
CONTEMPORARY JAPAN g:: PEACE RESEARCH REPORTING IN ENGLISH 2 SOCIETY AND POLITICS IN SOUTH ASIA
EDUCATION FOR MINORITIES REPORTING IN ENGLISH 1 LIFE AND CULTURE IN AFRICA
IN JAPAN POPULATION AND SOCIETY INTERNATIONAL ACCOUNTING
CONFLICT RESOLUTIONS B ADVANCED STRATEGIC MANAGEMENT ~ SPECIAL TOPICS IN MARKETING
SPECIAL TOPICS IN MANAGEMENT 2 FOOD AND SOCIETY
SPECIAL TOPICS IN MANAGEMENT 1 POLITICAL ECOLOGY
GLOBAL HISTORY AND ASIA GLOBAL BRANDING
ASIAN POLITICS ACTIVE LEARNING SEMINAR 2
THEORY OF INTERNATIONAL POLITICS ~ MASS MEDIA 2
MASS MEDIA 1
QUALITATIVE METHODS g:: ENVIRONMENTAL SOCIOLOGY ‘ g:: ENVIRONMENTAL AND NATURAL INTRODUCTION TO ECONOMETRICS ~ CONSUMER BEHAVIOR 2
IN SOCIOLOGY RESOURCE ECONOMICS INTERMEDIATE MICROECONOMICS CONSUMER BEHAVIOR 1
CONTEMPORARY ISSUES IN
S R Y e OIMENT INTERMEDIATE ECONOMETRICS MANAGEMENT ACCOUNTING 2
INTERNATIONAL EDUCATION ECONOMICS OF MARKET FAILURES MANAGEMENT ACCOUNTING 1
i ECONOMICS OF SOCIAL SECURITY MARKETING STRATEGY 2
— INTERNATIONAL DEVELOPMENT ACTIVE LEARNING SEMINAR 1 FINANCIAL ACCOUNTING 2
4 CONTEMPORARY SOCIAL PROBLENS: BASICS OF THEORIES OF CIVIL INTERMEDIATE MACROECONOMICS MARKETING STRATEGY 1
mm:gsﬁﬂ%'\‘ IN' JAPAN AND INTEGARATION OF SOCIETY B POVERTY IN THE GLOBAL ECONOMY FINANCIAL ACCOUNTING 1
WORK AND EMPLOYMENT IN JAPAN SPECIAL TOPICS IN EDUCATION AFRICAN ECONOMY JAPANESE ECONOMY 1
o OIDE O YAHAINESE 3: EDUCATIONAL POLICY ISSUES ASIAN ECONOMY FUNDAMENTALS OF ACCOUNTING 2
IN CONTEMPORARY ASIA INTERNATIONAL FINANCE SPECIAL TOPICS IN EDUCATION
SOCIOLOGY OF GLOBALIZATION GLOBAL DEVELOPMENT GOALS 5: INTRODUCTION TO EPISTEMIC
SOCIOLOGY OF FAMILIES INJUSTICE, TRANSFORMATION,AND
COMPARATIVE EDUCATION IN ASIA EDUCTION
SOCIAL CHANGE IN POSTWAR JAPAN N RN RS A 5
FUNDAMENTALS OF ACCOUNTING 1
ENTREPRENEURSHIP 1 GAME THEORY
R ANIEATIONAL THEORY AND SPECIAL TOPICS [N EDUCATION 4:
GLOBALCITIZENSHIP,HUMANITY
INTRODUCTION TO COMPARATIVE EMPOWERMENT AND CRITICAL MORAL
EDUCATION CONSCIOUSNESS
ORGANIZATIONAL BEHAVIOR CURRICULUM AND INSTRUCTION
BASICS OF SOUTHEAST ASIAN STUDIES B SPECIAL TOPICS IN EDUCATION 2:
STRATEGIC MANAGEMENT SOCIOLOGY OF EDUCATION
BASICS OF INTERNATIONAL INTERNATIONAL ECONOMICS AND
COOPERATION B BUSINESS
GLOBAL MARKETING 2 INTRODUCTION TO GLOBAL MEDIA
GLOBAL MARKETING 1 SPECIAL TOPICS IN EDUCATION 1:
INTERNATIONAL ORGANIZATION: PHILOSOPHY OF EDUCATION
THEORY AND PRACTICE INTERNATIONAL COMMUNICATION 2
INTERNATIONAL POLITICS: THEORY INTERNATIONAL COMMUNICATION 1
AND PRACTICE
Pﬂ PRINCIPLES OF SOCIOLOGY ‘ QUANTITATIVE METHODS IN SOCIOLOGY INTRODUCTION TO INTRODUCTION TO INTERNATIONAL
INTRODUCTION TO STATISTICS MACROECONOMICS RELATIONS
INTRODUCTION TO PRINCIPLES OF ACCOUNTING
MICROECONOMICS PRINCIPLES OF MANAGEMENT

D:; FIRST YEAR SEMINAR IN SOCIOLOGY ‘

INTRODUCTION TO AREA STUDIES
INTRODUCTION TO GLOBAL STUDIES

PRINCIPLES OF MARKETING
COMMUNICATION 1






